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Pedro Guerrero, Chairman of Bankinter, takes stock 
of the bank's history and points out the challenges 
ahead. “We do not aspire to be the biggest", he 
says, "But the best, yes.”

What stands out from Bankinter's first half century?

The first thing is that it has been able to survive and 
consolidate alone, without being merged, taken over, or 
acquired. When Bankinter was first launched, many other 
companies also appeared, under the protection of the 1962 
Banking Act, which opened up the system. Well, the only 
one still in existence today is ours. The others have either 
disappeared or been incorporated into large groups, some 
which have disappeared themselves.

Furthermore, Bankinter has always proven an enormous 
capacity to adapt to the changing circumstances under 
which it performs its activity. Particularly, it has known how 
to adapt to the technological changes, of which it has made 
good use to provide a new, more modern and personal type 
of banking that values its customers. Telephone Banking, 
Internet Banking and Mobile Banking are tools that we 
pioneered and are currently well-established tools that 
enable us to provide a top quality service.

I must also highlight the innovative nature of Bankinter, 
not only in terms of technology, but also in business 
organisation. This has enabled us to conceive and 
implement formulas such as the Agents Network or Partnet 
Banking, which are unmatched in the sector and have 
contributed to our organic growth throughout these past 
years. Innovation permeates all areas of Bankinter; it is an 
essential part of our DNA, up to the point that if it were not 
for this innovation, we would not be where we are now.

How do you imagine the bank's next fifty years?

It is not easy to make predictions, but some things are 
evident. One of them, undoubtedly the most significant one, 
is that we must continue working to remain worthy of our 
customer's trust. Trust is a key aspect in this business and 
retaining it is subject to behaving rigorously, ethically and 
professionally at all times. After all, we are merely managing 
the resources that our customers and shareholders entrust 
us, and we must do so with this in mind. 

By all means, we must continue down the path of innovation, 
which I am convinced will continue to bring us great joy. 
In addition, we have to intensify our commitment towards 
sustainability and corporate responsibility. Bankinter has 
been working along these lines for years, aware of the fact 
that it is an unavoidable requirement while at the same time 
doing it under its own free will. The Sustainability Plan, 
which maximises our positive and minimises our negative 
impact on the environment, and the activity carried out 
by the Bankinter Foundation, which increasingly supports 
entrepreneurship, are proof of this.

What does the slogan Thinking different mean to you?

Thinking different is the capacity to reinvent oneself every 
day, to innovate and to anticipate the future. That is, exactly 
what we have been doing since Bankinter was established 
fifty years ago. And, this necessarily requires taking care of, 
among other things, our talent. We have a splendid team 
of people that have been trained by experts, are eager to 
provide an outstanding service and are highly sensitive to 
everything that implies innovation. It is essential for the 
bank that they always be motivated and that they can 
channel their creativity. We do not aspire to be the biggest, 
but we do aspire to be the best.

“We do not aspire to be the biggest, 
but we do aspire to be the best.”
Pedro Guerrero, Chairman of Bankinter
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Bankinter's CEO, María Dolores Dancausa, explains 
the reasons for the bank's success and points 
out what the future may hold. She has a firm 
conviction: “It is possible to achieve almost any 

goal we set ourselves.”

How would you summarise Bankinter's first half century?

Arriving at this point fully autonomous and independent 
is absolutely exceptional. So is the fact of having grown 
organically, customer by customer, doing things a little 
differently to everyone else. That is why, when you think of 
an innovative financial institution, Bankinter always comes 
to mind. We have pioneered new ways of communicating 
with customers, opening up pathways not previously trod. 

This has only been possible because of the work and the 
commitment of our group of employees, collaborators, 
members and agents. Thanks to their initiatives and 
hard graft, Bankinter has grown, achieved unusual levels 
of profitability and efficiency, and become a model for 
the Spanish financial and business world. With all that 
accumulated talent put at the service of the company, it is 
possible to achieve almost any goal we set ourselves.

What are they keys for the next fifty years?

I usually say, because there is evidence to confirm it, that 
organisations which make it to the half century mark, 
continuously and independently, have a good chance of 
reaching a hundred. And I do not doubt that Bankinter will 
make it to that ripe old age, too, because it is capable of 
remaining true to the principles of righteousness, integrity, 
and honesty that have characterised its first fifty years. 
Ethical principles are essential for gaining and maintaining 
the trust of customers, something that without which 

no company can move forward, and far less so a credit 
institution. Especially faced with such a fickle future as 
that, which in many other aspects, lies ahead of us.

The means through which banking does its business 
have varied substantially in recent times due to advances 
in technology that still push change at an ever more 
accelerated rhythm. For this reason we must continue to 
have, as we have up to now, open and forward-looking 
minds, as well as the skills to adjust that have, in the past, 
been one of the secrets of our success. New technologies are 
also going to oblige us, are already obliging us, to compete 
with another series of players, not necessarily financial, 
who are global and have exceptional analytical abilities, and 
which, logically, are fighting to attract the same clients that 
interest us. Faced with this, Bankinter should stand firm 
in its conviction to be the most efficient bank, crucial for 
surviving in a world doomed to live within narrow margins.

What does the slogan "Thinking differently" suggest to 
you?

It suggests exactly that which, for the members of the 
Bankinter family, has become our watchword. Something 
that can be seen in this company's workforce. As I have 
already underlined, we have never done banking the 
traditional way and, if we had tried it, I very much doubt 
we would be where we are today. We work with the same 
raw material as our competitors, but we know how to give 
it a different touch, this enormous contribution made by 
innovation, the rigour applied to what we do and to how we 
do it. For this reason, our initiatives, our ideas, the tasks we 
undertake… are all done "thinking differently."

“It is possible to achieve almost any 
goal we set ourselves”
Maria Dolores Dancausa, CEO of Bankinter
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Events between 
1965 and 2015.
The world has experienced extraordinary changes in the past half century. From a geopolitical point of view, we have 
evolved from a world of two confronted blocks to a geopolitical multipolar reality. Spain has gone from being a country 
with traits of an emerging economy to a state aligned with the rest of developed societies. During that period, the Spanish 
banking system experienced an extraordinary growth. The current volume of bank assets is 370 times the volume that it 
was 50 years ago.
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Events between 
1965 and 2015.

The half century elapsed between 1965 and 
2015 has been marked by an intense process 
of internationalisation of the economy, as can 
be inferred from the statistics for trade and 

investment flow. Two aspects drove this process: 

•  The expansion of major multinational companies (first 
from the USA, then from Europe and Japan and now from 
emerging countries).

•  The creation of major supranational trade areas, such as 
the European Union, that favour the free trade of goods 
and services.

This liberalisation involved further economic growth and, 
in combination with other factors, such as the technological 
revolution, the establishment of institutions and the 
progress of democratic systems around the world, it has 
provided a significant improvement of the indicators of 
social welfare. A clearest example of this progress is the 
considerable rise in life expectancy, which increased from 
56 to 71 years of age during that period.

From a political point of view, in 1965 the world was 
polarised between Western capitalism and the communist 
countries, although cracks started to appear in both blocks. 
The Vietnam War, which broke out in 1965, caused a strong 
protest from the USA. Simultaneously, cultural and popular 
protest movements started to emerge in the Western world 
(the hippy movement, the May 1968 events in France 
and rock and roll). Meanwhile, strong political dissidence 
appeared in the Eastern European countries that would 
culminate in the repression of The Prague Spring.

In 2015, the geopolitical reality is much more fragmented. 
The fall of the Berlin Wall in 1989, the growing economic and 
political influence of the developing countries (especially, 
China) and the instability in the Middle East have created 
a multipolar scenario that is difficult to decipher and that 
involves very complex conflicting interests.

The triumph of internationalisation 
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In the past fifty years, Spanish society has experienced 
a remarkable journey. In this half century, Spain has 
evolved from being a semi-autocratic country with 
traits of an emerging economy (strong economic 

growth, high inflation, limited openness) to a country 
perfectly aligned with the rest of the developed Western 
societies in the main socioeconomic indicators.

The most noteworthy aspect of this evolution was the 
spectacular growth of the GDP per capita (quotient 
between the total resources produced and the number 
of inhabitants), which measured in dollars has grown 
fortyfold. Spain has evolved from a relatively average 
wealthy economy (in 1965 it was far off the GDP per capita 
of European countries, the United States, Argentina, 
Australia or Canada and on the same level as Greece, 
Chile or Uruguay) to one of the top economies, tripling the 
global average.

From an economic point of view, 1965 was a pivotal 
point of a period of great expansion. After initiating 
the Stabilisation and Development plans, several 
circumstances occurred at a same point in time that 

greatly stimulated the economy: the improvement of the 
population's level of education, the promotion of industrial 
development, currency remittances from abroad, a boost 
in tourism and the opening to international trade. As a 
result, Spain was able to consolidate a period of expansion 
that lasted a decade and a half (between 1961 and 1974 
the average annual growth of the Spanish GDP was 7.3%) 
and that would conclude with the outbreak of the first 
international oil crisis.

In terms of political organisation, 1965 is considered the 
beginning of a stage of a certain level of liberalisation within 
the Franco regime, embodied by the reform measures 
implemented by the Minister of Information and Tourism, 
Manuel Fraga. The most tangible expression of this reform 
was the approval, in that same year, of the controversial 
Press Law, which abolished censorship. 

Fifty years later, democracy is consolidated, Spain is 
another member of the European institutions and, with 
the unavoidable upheavals of a lively society, the political 
system equips itself to face a new and more pluralistic and 
participatory stage.

Spain, from an emerging country to a developed country
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When comparing the main variables of the 
Spanish banking system of 1965 and those 
of 2015, differences are revealed that go 
well beyond what can be considered a 

reasonable evolution in such a short period. The current 
volume of assets of the credit institutions multiplies by 370 
the volume that existed 50 years ago; regarding credit, it 
is 240 times more; and in terms of deposits, 290 times. 
As a contrast, the GDP only multiplied itself by 60. This 
evolution is a reflection, on the one hand, of the flourishing 
state of Spanish banking in 1965, and, on the other, the 
spectacular development that it has experienced since.

This enormous quantitative and qualitative leap of the 
financial system started to hatch precisely in the sixties. 
Following the reorganisation carried out by the Stabilisation 
Plan, the Spanish economy took off and required more 
resources to support its expansion. The financing needs 
were covered, among other reasons, thanks to the rise in 
bank deposits, which between 1965 and 1975 rocketed 
reaching a historical record of 90% of the GDP. Similarly, 
the Banco de España, on some occasions, would support 
liquidity via monetary measures.

The entry into force in 1962 of a decree-law that permitted 
the establishment of commercial and industrial banks also 
provided new lines of long-term financing for companies. 
Up to that moment, funding mechanisms were mainly 
short-term.

The big boom of the banking system
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The legislation had a very positive impact on the relaunching of 
financing for industrial activities.

1965-2015
Development

Assets

x 370 

        

Loans

x 240
Deposits

x 290
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1969. View of the Bankinter Building, Headquarters at Paseo de la Castellana of Madrid. 



Bankinter, which was initially established as Banco 
Intercontinental Español, emerged precisely under the 
protection of this new law. This law, although restrictive in 
some aspects (new banks could not have more than three 
branches), had a very positive impact on relaunching the 
funding of industrial activities.

All this resulted in a rapid increase of assets of the domestic 
banking system, which in four years doubled in volume. 
In 1965 only, the total credit and securities portfolio 
grew by 25%. The highest rate of increase of new funding 
corresponded to industrial banking, which had an ample 
margin for growth as a result of its recent creation. In 
addition, funding from official credit institutions also grew, 
which confirmed the support of the authorities in the 
accelerated expansion of the Spanish economy. 
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This expansion of the Spanish banking sector continued 
uninterruptedly for the following 47 years at varying rates, 
in synchronicity with the economic situation. This upward 
path came to a halt in 2013 as a result of the financial crisis. 
In that financial year, the volume of assets of the banking 
sector dropped by 11.6%, from 3,422 and 3,025 trillion 
euros. This contraction continued through the years 2014 
and 2015. Between 2008, year of beginning of the crisis, and 
September 2015, assets fell by 13.2%, largely caused by a 
credit drop of 25.7%.

(in millions of euros) 1965 2015

Institutions Assets 7,602 2,798,807*

Total credit 6,646 1,574,902*

Credit to other resident sectors 4,032 1,339,139*

Credit to Public Administrations 1,177 95,229*

Credit to credit system 1,355 158,403

Credit to the rest of the world 82 182,131

Total deposits 6,773 1,963,914*

Deposits other resident sectors 4,566 1,260,580*

Deposits Public Administrations 605 70,628*

Credit system deposits 1,475 311,350*

Deposits rest of the world 127 321,356*

* Data from September 2015. Source: Banco de España
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Madrid, 1971. Executives and employees of the bank performing different tasks during first few years of the financial institution.
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Birth 
of the bank.
Bankinter started to operate on 4 June 1965, emerging from its two founding partners: Banco de Santander 
and the Bank of America. Out of all the financial institutions that were established 50 years ago, only Bankinter 
has survived, thanks to its constant pursuit of excellence, innovative spirit and capacity to anticipate the needs 
of customers, which half a century later are aspects that continue to prevail.
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Our values yesterday and today

The decree-law of 29 November 1962, under which 
Bankinter was born, also drove the creation of 
other banks, such as Banco de Levante, Banco 
Comercial de Talavera, Banco de Burgos, Banco de 

Alicante or Banco Industrial de Cataluña. A total of twenty-
two banks were created from then up to 1969, and none of 
them, except for Bankinter, survive to this day today; many 
of them were absorbed by other larger banks.

The willpower of the two founding partners (Banco 
Santander and the Bank of America) to maintain Bankinter 
as an independent bank was undoubtedly instrumental. 
However, its constant pursuit of excellence, innovative spirit 
and capacity to anticipate the needs of customers, which 
half a century later are aspects that continue to prevail, 
played a defining part in Bankinter finding its own place in 
the Spanish banking firmament.

Being a pioneering bank in the offering of financial services 
and products has been a core objective of Bankinter since it 
started to operate on 4 June 1965, chaired by Emilio Botín 
Sanz of Sautuola, in the palace of the Marquis of Mudela, a 
stately building designed by the architect Lorenzo Álvarez 
Capra, at number 29 of Paseo de la Castellana of Madrid, 
where the bank's headquarters are still located.

With this objective in mind, Bankinter achieved further 
success, which has been laid out in greater length in other 
parts of this commemorative book of its half century of 
existence. In 1987 it launched the first high return account. 
In 1992 it created its Telephone Banking department, which 
marked the beginning of remote banking in Spain. It was 
the first bank in the country to operate via the Internet, with 
the purpose of facilitating investment in the stock market 
through a mobile phone and encouraging a payment system 
with the mere use of this device. 

Bankinter's founding principles have become four brand 
values, which have also been established as behavioural 
guidelines for those that work for it, and these are: agility, 
enthusiasm, integrity and originality.

Agility entails being more decisive, faster and more 
effective than other banks, not taking anything for granted, 
detecting opportunities, adapting to a dynamic society and 
responding effectively.

Enthusiasm to keep moving forwards, to change the 
way of doing things and to use intelligence when solving 
customer's problems, always with energy and a spirit of 
improvement.

Integrity in the sense of honesty in thinking, talking 
and acting; taking into account the impact that the bank's 
activity has on society and showing each day that we are 
true to the real meaning of transparency.

Originality as a result of thinking and acting differently, 
stubbornly looking for the way to be unique and 
distinguishable from the competition.

And all this, under three pillars: people, quality and 
technology.
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Bankinter's history is that of a dream come true. 
The dream of two major institutions, each one on a 
different side of the Atlantic, that in June of 1965 
established the Banco Intercontinental Español, 

which shortly after began to be known as Bankinter. 
These two major institutions were Banco Santander, then 
chaired by Emilio Botín Sanz de Sautuola López; and the 
Bank of America, which had entered the U.S. financial elite 
led by a banker of Italian origin called Amadeo Giannini.

Since its establishment in 1857, by means of a Royal 
Decree signed by Isabel II, Banco Santander had been 
a bank open to the foreign market, as in its first years it 
was closely connected to the trade between the port of 
Santander and Latin America. With this solid base, it took 
its first leap forwards between 1900 and 1919, a period 
in which it doubled its trade balance, reached a yearly 
profit of half a million pesetas and ranked its profitability 
above the average of other Spanish credit institutions.

Interestingly, at this time Giannini also laid down the 
foundations for what would finally become his first banking 
empire. He created the Bank of Italy in San Francisco in 
1904, and two years later he had a bizarre stroke of luck 
as a consequence of the catastrophic earthquake that 
devastated the city, which left more than three thousand 
casualties and 70% of its population homeless. Giannini was 
able to preserve the money deposited in his vaults and made 
a fortune giving loans, literally on the street, to those that 
had to rebuild their houses and, especially, their businesses.

That helped him grow enormously and, by 1929, he 
merged the Bank of Italy with the Bank of America of 
Los Angeles, from which it took its name. The Bank of 
America expanded beyond California, through multiple 
mergers and acquisitions that enabled it to control large 
corporations and rise as the largest North American bank.

Two partners with a same dream

In the meantime, in Spain, Banco de Santander continued 
to move forward. In 1923 it founded the Bank of 
Torrelavega and established a small network of branches 
in and outside of the province. In 1942 it bought the 
Bank of Avila, which opened the doors to Madrid. In 
1946 it took over its Cantabrian rival, Banco Mercantil, 
in a fierce competition with Banco Hispano Americano. 
And, in 1947, it opened the first representative branch in 
Havana (Cuba), which was followed by others in Argentina, 
Mexico and Venezuela, as well as a branch in London.

The increasing presence overseas encouraged Banco 
Santander to create the Latin-American Department in 
1956. By then, Emilio Botín Sanz of Sautuola and López had 
been the chairman for six years (replacing his father), and 
the bank was leading towards becoming the seventh largest 
bank in the country, which it finally achieved in 1957.

It seemed liked Banco Santander and the Bank of 
America were due to cross paths, and eventually they 
did as a result of the entry into force of the decree-law 
of 29 November 1962 on commercial and industrial 
banks, which involved the liberalisation of the Spanish 
financial system after a long period of isolation.

The decree permitted the establishment of new banks, 
even by other pre-existing ones, but without any of them 
controlling over 50% of the capital, which could not be lower 
than one hundred million pesetas and had to be entirely 
paid-up before the bank's incorporation. In that context, 
Banco Intercontinental Español was created and jointly 
held in equal parts by its two only founding partners, 
Banco Santander and the Bank of America. It remained 
under their direction until they decided to withdraw 
from the capital after listing it on the Stock exchange.
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Madrid, 1970. Mr Emilio Botín Sanz de Sautuola López, (right), Chairman of the Board of Directors of Banco Intercontinental Español 
and Banco Santander together with Mr. Rudolph A. Peterson, (left), President of the Bank of America, near the bank headquarters, in 
Paseo de la Castellana, 29. Below, the bank's former logo.



Following its incorporation, Bankinter experienced 
a dizzying growth. If in 1965 it attracted customer 
deposits for a value of over 220 million pesetas, 
only five years later that figure would practically 

multiply twelvefold, reaching 2,750 million. The credit 
balance increased even more, registering 68 million pesetas 
in its first financial year and easily exceeding 7,000 by 
1970. 

With the purpose of creating the conditions to loan that 
money, it launched a product that substantially contributed 
to increasing external resources: cash certificates, which 
were marketed through branches of Banco Santander, 
because Bankinter only had two: Madrid and Barcelona. In 
the first five years of the bank's life, seven blocks of cash 
certificates were issued, and none of them took more than a 
fortnight to place. They offered a yearly net return of 5.75% 
and were highly liquid because they were daily quoted on 
the Stock exchange. The Bankinter bond was noted for being 
the most contracted bond in the Madrid Stock Exchange out 
of all the bonds issued by industrial banks.

Several additions were also carried out and the share capital 
(completely paid-up) rose to 700 million pesetas in 1970. 
Adding reserves, Bankinter's equity exceeded 920 million 
that year, almost four times more than the 250 million with 
which it had initiated its activity in June 1965.

All this financial potential was put at the service of the 
country's economy via investments that had a double 
aspect: medium and long-term credits and equity capital, 
usually temporary. In both cases, the beneficiaries were 
agricultural or manufacturing companies, whether initiating 
their activity or in process of restructuring, but priority was 
given always to SMEs, which continues to be a major aspect 
of Bankinter's policy to this day.

The dizzying first few years
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The return grew in line with the business volume. From 
the 2.3 million pesetas registered in the first year, it 
progressively increased to 202.8 million five years later. 

In the annual report of 1970, the then chairman Emilio 
Botín Sanz of Sautuola and López was pleased with the 
fact that, in such a short time, the bank had climbed “to 
a very prominent place in the Spanish industrial banking 
sector”, especially when considering its growing weight in 
the private banking sector.

Proof of the vigorous development of Bankinter was the 
3,191 million pesetas of funding it granted that year, which 
caused the outstanding credit balances to grow in no less 
than 32.8%.

In 1970, it also launched another emblematic product: 
certificates of deposit, which had arisen for the first time 
in the United States at the beginning of the sixties as a 
formula to mobilise fixed-term deposits.

The great advantage was that it was a negotiable product 
and that it could be made liquid at any time before its 
maturity by simply endorsing it to an individual or company, 
without even needing to inform the bank.

After launching these certificates, customer deposits rose 
from 2,750 million pesetas in 1970 to 8,388 million in 1972.
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The great 
leap forwards.
In 1973 Bankinter obtained the authorisation to quote on the Stock exchange. One of the great satisfactions in 
all this time was its proclamation, in 2013, as the most profitable bank for shareholders out of the 47 that make 
up the Euro Stoxx index and the second most profitable in the Ibex 35.

In 1987, taking advantage of the liberalisation of interest rates, Bankinter launched the Special Deposit, which 
represented one of its greatest milestones. In a short time, customer resources grew 70%, in contrast to the 10% 
of the rest of the banks.
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Listed on the Stock Exchange: from two to over 30,000 
shareholders

In 1972, at the chairman's initiative, Emilio Botín Sanz 
of Sautuola and López, Bankinter took a momentous 
decision: opening to new members. It was carried out 
in two stages: in August of that year, it transferred 

the rights to subscribe a capital increase in favour of 
shareholders of Banco Santander, and in 1973 it requested 
and was granted the authorisation to be listed on the Stock 
exchange. By the time the process had ended, Bankinter had 
gone from having two owners at the time of its inception to 
having 30,000. Banco Santander and the Bank of America 
still played a major role, but their participation diluted after 
disposing a part of it.

The reasons behind its listing on the Stock exchange were 
no different from those in the majority of cases: it provided 
a mechanism for providing the shareholders with liquidity; 
it assigned the investment a value by setting a price at 
which securities could be bought or sold; it provided a 
stable means of procuring long-term funds; and it conferred 
a genuine prestige, as being listed on the Stock exchange 
was not within everyone's reach. The operation was a total 
success, and it demonstrated the remarkable degree of 
maturity reached by the bank in a little more than seven 
years of life.

The Stock exchange would also be, in the eighties, the 
stage in which the two founding partners would withdraw 
completely from Bankinter's capital. Banco Santander and 
the Bank of America gave birth to it in 1965, taking advantage 
of the liberalisation of the financial system approved by the 
Government; they made it into a competitive bank; and 
they had expanded its shareholder base. After all this, they 
believed that the time had arrived to end their institutional 
participation in this adventure; however, the surname Botín 
would continue to be closely linked to the bank, as it still is 
today.

As might be expected, Bankinter's presence in the 
market over these years came with its joys and sorrows. 
Nevertheless, one of the great satisfactions was, 
undoubtedly, its proclamation in 2013 and 2014 as the most 
profitable bank for shareholders out of the 47 that make up 
the Euro Stoxx index and the second most profitable in the 
Ibex 35. In fact, Bankinter opened that financial year with 
a capitalisation of 1,770 million euros and closed it with 
4,500 million, which in round figures is equivalent to a rise 
of 150%.

The reason behind such a spectacular rise can be explained 
by the positive quarterly results that it presented throughout 
the year, the rising expectations of profits expressed by 
the analysts and the general improvement of the foreign 
perception of Spanish companies, which translated into 
a considerable drop of the risk premium. HSBC, Banco 
Santander and Citibank published favourable reports on 
Bankinter; and Standard & Poor´s raised its rating from 
“stable” to “positive”.

Madrid, 1970s. Investors and Brokers in the courtyard of the 
Madrid Stock Exchange.



View of two Bankinter branches where the Special Deposit was advertised.
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The cash certificates were Bankinter's star products 
for many years and they provided it with the 
necessary financial power for its expansion. 
However, this star product would be eclipsed by 

the Special Deposit, which was launched in 1987, taking 
advantage of the liberalisation of interest rates established 
by the Government. It yielded a return of 14%, 15% and 
even 16%, which is currently totally unimaginable, and 
thanks to this product, the bank broke new ground.

The Special Deposit was launched in a similar situation as 
today, when Spain had just experienced a severe economic 
crisis, which concluded in 1985. Bankinter was lucky to face 
this setback in the economy while it was still very fresh 
and had very clear ideas of what it wanted to do and how it 
wanted to do it, always differently from others. This gave it 
an edge over its immediate competitors, which reacted late 
and were not able to make the most of the opportunity with 
which they were presented.

The most senior bank employees will still remember the 
long queues that formed at the offices every day to contract 
deposits. It reached a point in which customers who could 
not or did not want to queue would slip an envelope with 
cash under the door and then formalise the operation when 
things quieted down. As a result, Bankinter's customer 
resources grew a staggering 70% in a very short time, in 
contrast to the 10% of the rest of the banks. This product 
became the bank's driver for growth, helping it double its 
income statement and balance sheet in the following two 
years.

The aggressive strategy used to capture funds and that 
accompanied the launch of the Special Deposit enabled it to 
take a tremendous step forward. Not only did the resources 
increase, but the number of employees and branches did so 
too. It reached a point where a branch was opened every 
month; personnel had to be contracted just to attend this 
spectacular demand. While the cash certificates had to be 

The Special Deposit: a smash hit

sold door-to-door, the Special Deposit was simply dispatched. 
Even the computer system collapsed as a consequence of 
the flood of additions.

The Special Deposit not only represented a milestone in the 
first fifty years of Bankinter's life, it also proved that it could 
operate in retail banking, which is not a minor achievement 
for a bank that was created with the purpose of funding 
industrial investments. 
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A different way 
of banking.
At the start of the 90s, Bankinter implemented new ways of banking that today are still innovative. In 1993, 
the bank created its first virtual offices, which are now known as Bankinter Partnet, through collaboration 
agreements with companies, associations and professional associations. The Agent Network was also launched.
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Telephone Banking has, undoubtedly, been one 
of the cornerstones of Bankinter's success in its 
first fifty years. It was first launched in 1992, 
after several months of arduous testing, with the 

dual purpose of improving customer service and reducing 
the cost of routine transactions. Apart from depositing 
and withdrawing cash, it enabled customers to do almost 
exactly the same as in a branch. At that time, no other bank 
offered such a broad range of services.

One of the secrets of this telephone banking system, initially 
known as BKtel, is that it was not envisioned as merely a 
customer service hotline, but instead, a true distribution 
channel for the whole range of Bankinter products, 
including investment funds and asset operations. So much 
so that, just a year after its launch, it already accounted for 
58% of total transfers between individuals and 28% of stock 
market orders undertaken through the bank.

Nonetheless, the beginnings were difficult. Veterans of the 
entity recount that it was difficult to get customers to call, 
until they realised that Telephone Banking was both easy 
and comfortable. In fact, satisfaction questionnaires given 
in 1992 already showed fairly positive results. Since then 
the users have been surveyed each year and they continue 
to respond very well.

This favourable reception is a direct consequence of the 
constant focus on quality that is instilled into the Telephone 
Banking managers from day one. It has resulted in quality 
advisers, as well as a system for centralised incident 
resolution that immediately detects and remedies faults.

Telephone Banking, a pioneering service
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Thanks to all this, Bankinter's Telephone Banking staff is 
conscious of its customers' needs as well as being highly 
qualified. Managers are gathered into teams specialised in 
areas including insurance, funds, the stock market, customer 
services for companies, and international business. The 
people are very well prepared, they are the foundations of 
the bank, and practically all departments have personnel 
that came from Telephone Banking.

An undoubtable landmark was the launch, in 1993, of 
Telephone Depositing, which attracted substantial funds 
and thousands of customers from geographical areas where 
the company had no branches, in exchange for offering a 
very competitive return. Every time the television advert 
about the deposit was screened, the telephone lines became 
overloaded and they had to work day and night, included 
weekends. Around six million calls were handled annually. 
It was hard, but it demonstrated that you could do banking 
on the phone.

Today, telephone transactions are an essential alternative 
to face-to-face service as well as that which is provided 
via the internet, not only for banking but also many other 
sectors. Within this field, the largest growth is currently 
being seen in videocalls, which offer greater proximity, 
allowing customers to see the face of the employees at all 
times. Some employees continually feel the satisfaction of 
solving problems from a distance.



27

In 1993, Bankinter created its first virtual offices, 
through collaboration agreements with companies, 
associations and professional associations. The purpose 
of those offices was to expose financial products and 

services to the employees, clients and suppliers of these 
entities and, although they lacked a physical structure, they 
were accounting centres recognised in all respects by the 
Banco de España. 

In that period, and representing an enormous innovation, 
this idea started out under the name Specialised Banking 
and then, from 2000, became known as Virtual Banking, 
because it put at the disposal of companies an intranet 
through which they could make all types of enquiries. 
In 2012, it was rechristened Bankinter Partnet, fusing 
the words partner and network. By that time there were 
already 360 branches of this type in companies from all 
sectors, with more than 38,000 customers, and making a 
contribution of 9.17% to the bank's pre-tax profits.

This spectacular, successful deployment was made possible 
thanks to the development and to broad experience 
acquired by Bankinter in distance-service channels, such 
as Electronic Banking that was set up in 1985; Telephone 
Banking, in 1992, and Internet Banking in 1996. 

The virtual offices are managed jointly by the bank and 
the partner: the first provides the capital, the financial 
technology, and products under preferred conditions, 
whereas the partner provides access to companies and 
individuals with which it usually associates. Each office 
generates a profit and loss account and the net profit 
is shared with the partner. In this way, both parties win 
and Bankinter can offer tailor-made banking that delivers 
above-average quality indices.

Partnet Banking: more than customers, partners

The financial products and services that are offered through 
Bankinter Partnet involve advantages with respect to those 
available in traditional branches; among other things, 
because the prices are defined specifically for the associated 
group. That does not prevent the customer operating with 
the bank via any of its other channels: telephone, internet, 
mobile phone and, of course, physical branches. All of this 
makes it an innovative model that is still unique on the 
Spanish financial scene, despite its characteristic strong 
level of competitiveness. A model that undoubtedly marks a 
before and after in the way of doing banking in our country.

From a conviction in its potential for development, 
Bankinter decided to relaunch this activity in 2012, 
coinciding with its renaming. This gave a huge strategic 
boost to a very profitable business, focused on customers 
with a medium-high socioeconomic profile and in which 
the bank has high hopes for growth. Not surprisingly, the 
most important domestic and international companies in 
Spain have already joined up with Bankinter Partnet, with 
collaboration agreements that are yet to yield their best 
results. 



More than 500 agents make up this network 
of independent professionals which supports 
Bankinter to reach places its branches do 
not. This network started to come together 

in 1992, with the intention of attracting partners to help 
the bank grow, distributing its products and services. The 
looked-for profile was someone with their own office, a 
certain experience in banking, a portfolio of loyal clients 
and generally located in areas where Bankinter was not 
present. 

They were expected to give advice to individuals with 
a reasonable level of financial literacy, employing total 
information transparency and providing the best quality 
service possible. Bankinter contributed the strength of its 
brand, innovative products, the added value of technology, 
continuous training and the possibility of sharing the 
business generated.

The initial stages were hard, for two main reasons. Firstly, 
because at that time the figure of the agent had not 
been regulated in Spain. And, secondly, because it was 
complicated to explain to someone that a random unit of 
a housing block contained a branch of Bankinter. Today, 
however, the Network of Agents is one of the distinguishing 
features as well as being a cornerstone of the bank.

Agents generally come from the field of fiscal and financial 
advice, and are therefore equipped to freely advise their 
clients, earn their esteem and, more importantly, their 
trust. The agents have access to commercial computer and 
management tools and a broad portfolio of very competitive 
products.

Proximity to the customer, key in the Agent Network

In addition, whenever appropriate, they can adapt these 
products to the specific needs of each client, which helps 
generate a stable portfolio that complements the agents' 
activity and through which, month by month, they receive 
the corresponding profits, in a steady and recurrent manner. 

The turning point for this network came about in 2013, 
when Bankinter redefined the business, refocusing it on 
the private banking sector, through greater resources, 
more demanding agent selection, increased training of 
the teams, and certain products envisaged specially for 
individuals with high net worth. The reason was simple: 
these clients place a lot of value on customised treatment 
and independent advice, which are exactly the principles 
underpinning a model based on proximity, careful training, 
and professional integrity.

A model in which trust is key, the raw material on which the 
banking business has always been articulated and which, in 
recent years, due to the economic crisis and certain cases 
of malpractice in the sector, has been seriously tested. 
Therefore Bankinter has a great deal of hope invested 
in its Agent Network, which can contribute decisively 
to expanding the bank's strengths and increasing their 
visibility even more in comparison with the other entities 
within the framework of the demanding European Banking 
Union.
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1976. View of various Bankinter branches.
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The digital age.
In 1996, Bankinter initiated its presence on the internet. A year later, its customers could already access their 
accounts in real time, carry out financial transactions, and operate on the stock exchange.  Throughout this 
time, Bankinter has always been at the cutting edge when it comes to implementing new ways to relate to its 
customers and carry out financial transactions, including: Mobile Banking. In 2012, the bank launched COINC, 
inaugurating a new way of banking specifically focused on the natives of the internet. 



Bankinter's electronic banking was set up in 
1985, under the trade name “Nexo”. It gave the 
customers, particularly companies, the possibility 
of making and receiving payments, as well as 

many other transactions, in real-time, by connecting to the 
bank's mainframe.

A huge leap forwards was taken in 1996 with the creation 
of Bankinternet, whose first innovation was the launch of a 
web server capable of providing information on the bank's 
products and services to anyone, anywhere in the world. At 
the end of that same year, Bankinter would go on to initiate 
an ambitious unlimited and free internet access campaign, 
including email, for all its customers, establishing the net 
as the natural communication channel for these.

Starting from June 1997, Bankinter's customers could 
already access their statements in real-time via BKNet 
(Bankinternet's operational space), as well as carry out 
financial transactions with their accounts. Six months 
later, on 31 December, Bankinter became the first Spanish 
financial institution to allow online securities trading on 
the stock exchange. A year later, in 1998, this banking 
operations service that BKNet offered its personal customers 
was extended to the business sector.

Although almost from the start Bankinternet provided 
non-financial products and services (trips, purchases, and 
employment), it was in 1998 that the bank definitively 
boosted their e-commerce, considerably expanding the 
possibilities offered previously. Online payment for 
purchases using a credit card was made a reality, for both 
customers of the bank and non-customers. Always, of 
course, under strict security measures with respect to both 
the person making the payment and the payment itself.

1999 brought significant developments. Already in this 
year, more than 15% of the bank's total transactions were 
channelled via the internet, as well as more than 35% of 

Always ahead on the internet

securities transactions for customers.  Similarly, in 1999, 
companies were provided with hosting services so that they 
could project their image and business to the world via 
websites included in Bankinter's server. To the domain www.
km0.com, which existed as a navigational guide, was added 
content (reports and market analyses, and simulators) 
directed at helping the user make financial and investment 
decisions. And within the bank an area was set up aimed at 
conceiving products and services to be marketed exclusively 
via the internet.

All these projects emerged from a study of the real needs of 
individuals and companies, who later participated in their 
development. Another of its characteristics was security, for 
which all data received was encrypted using an asymmetric 
key system that guaranteed the identity and integrity of 
the customer, as well as the date of the transaction. 

Since 2000, the bank has grouped all the information 
on products and financial services, customers' banking 
transactions, and whole range of other possibilities that go 
beyond the strictly financial, under the new brand Ebankinter, 
from which 25 thematic areas have been generated including 
Ebankinter Mortgages, Ebankinter Accounts, Ebankinter 
Deposits, and Ebankinter Broker, these different projects 
making this web portal a financial and investment reference 
point on the internet. Making good use of the latest technology, 
that same year Bankinter launched the first financial product 
comparison tool on the internet, which analysed the most up-
to-date information on the various offers in the market for five 
types of products: mortgages, deposits, cards, broker prices, 
and investment funds.

In short, a series of landmark innovations in which 
Bankinter has been a pioneer, an which not only stem back 
to the origins of the internet, but which have also been 
maintained throughout time, making Bankinter an online 
trendsetter and the main reference point for financial 
activity on the net.
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1975. The bank's data processing centre during its first year of activity.
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Bankinter has been offering new products and 
services related to mobile phones for fifteen years. 
The bank's first experience in this field dates 
back to 2000, when it set up a system of alerts 

and notifications, informing its customers in real time of 
certain financial transactions, for example, payments made 
with their cards. Back then, many of the bank's customers 
were most appreciative of this initiative that allowed them 
to immediately receive a message whenever they withdrew 
cash or made a payment by card. The system even allowed 
them to block the card in the event of fraud.  

The next step, in 2003, was to add the transactionality, so 
that operations could be transacted via SMS, replying to 
those sent by Bankinter. This innovation meant a great deal 
for the bank: it meant that the customer, when receiving a 
short message of 160 characters, could understand, reply, 
learn and contract products offered to them. The reception 
was such, that five years later the bank was sending an 
average of five million SMS per month to users of the 
service.

The commercialisation in 2004 of mobiles connected to 
the internet through GPRS opened up the possibilities of 
implementing another idea the bank had long been mulling 
over: the first online broker for mobiles. If this operation 
via SMS had seemed pretty much impossible to achieve, an 
online broker was an even greater challenge. That same 
year, however, customers were able to consult the state 
of their securities portfolios, operate in twenty markets 
around the world, including derivatives accounts, and see 
price fluctuations, among other things. Confidence in the 
tool meant that in 2007, 23,000 stock orders were executed, 
for the not insignificant amount of 678 million euros. 

Mobile banking, from alerts to payments using a mobile

All these experiences culminated in March 2005, with 
a globally pioneering initiative: the launch of mobile 
banking, a simplified version of Bankinter.com, enabling 
the customer, at any time and from anywhere, to consult 
their integrated statement, and through which they could 
carry out various transactions, in a simpler way than on the 
computer. Just three years later, 5% of total transactions 
were made via mobile banking and 160,000 customers had 
used some of its applications, evidencing its usefulness 
as a banking platform, together with the company's other 
service channels. At the beginning of 2015, coinciding with 
its tenth anniversary, Bankinter proceeded to completely 
redesign this tool, which is now even simpler, more flexible 
and intuitive, making good use of the latest-generation of 
technological potential for smartphones and tablets.

2011 was chosen by Bankinter as the year to implement a 
pilot project allowing direct payments via mobiles in shops 
and restaurants. All you had to do was put a phone equipped 
with a Bankinter SIM card that had a built in Visa close to 
the payment point. The experience proved very positive and 
in the summer of 2013 was enriched by the introduction 
of single-use cards, a true extension of traditional cards, 
but safer, thanks to authentication techniques and a time 
limit for each transaction. This line of work is still of great 
interest for Bankinter, as the mobile phone is beginning to 
revolutionise payment systems.



When, in 1995, Línea Directa was launched, 
the most normal thing in the insurance 
world was that contracts were hammered 
out face-to-face in an office. Nobody believed 

that the telephone could someday become the business's 
greatest ally. And this was exactly the gap in the market 
that Línea Directa made good use of to revolutionise the 
sector, with an innovative model based on technology and 
the cutting out of the middleman.

The company decided to forego branches and maintain 
a distance relationship with its clients, generating total 
scepticism in the competition, which had absolutely no 
confidence in what Línea Directa was trying to do and were 
predicting a resounding failure. Those predictions, however, 
were shown to be wrong: two years were enough to sign the 
first 100,000 first policies and, a decade after its creation, 
Línea Directa had risen to the level of traditional insurers.

Up until 1995, Bankinter had owned one, very small one 
of these, dedicated to the branch of life. But the greatest 
leap in this economic field came about when an alliance 
was forged with Royal Bank of Scotland Insurance (RBS) 
to found Línea Directa. Since then, this has taken part in 
very significant landmarks and is proud to have been, for 
example, the first insurer to contract a policy and manage 
an accident report sheet through the internet.

Fourteen years had elapsed since its launch when, in 2009, 
Bankinter acquired the 50% that was in the hands of RBS 
and became the sole Línea Directa shareholder, a situation 
that still holds true today. At that time, the company had 
more than 1.5 million car, moped and home policies and its 
annual gross profit exceeded one hundred million euros. 
Competitors no longer had any doubt that Línea Directa 
was a model to be followed.

With Bankinter as the sole owner, the insurer has kept 
moving forward: in 2014, when it was about to celebrate its 
first twenty years of existence, it had a premiums turnover 

The Línea Directa revolution
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of 651 million euros and attracted 130,000 new policies, 
reaching a total of 2.22 million clients, the highest figure 
in its history.

In parallel with its growth, Línea Directa has strengthened 
its commitment to society and, as result of this, in 2014 
created of the foundation that bears its name, the purpose 
of which is to promote good driving habits and reduce the 
number of deaths in road accidents. The board includes 
top-level personalities, such as former Director General of 
Traffic, Pere Navarro, and the journalist Matías Prats, who 
is the face of the company.
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It is three years old and not only a financial web portal, 
but one that makes saving fun, without losing the 
security and return historically given by the banking 
services. COINC was launched in July 2012 with the 

intention of offering a dynamic environment, completely 
online, supported by the latest trends in navigation and 
closely linked to social networks. The website is open to all 
sectors of the public, but especially to internet natives, who 
are most comfortable using this kind of tool and who wish 
to take advantage of their savings in less traditional ways.

Become a COINC user only requires a customer to register on 
the page, scan in their signature and identifying document, 
customise their profile, and set savings goals with deadlines, 
contributions, and the amount to be achieved. It is therefore 
not necessary for customers to visit a traditional branch, 
nor send documentation. All registration is done 100% 
digitally. 

From that precise moment they can track, in real time, the 
development of their savings goals and what is missing 
for them to achieve the expected results. The system is 
completely flexible, so a user can modify their goals at any 
time, change where their money is going, or withdraw it 
without problems if they urgently need liquidity.

Thanks to the enormous opportunities offered by social 
networks, COINC allows several people to save together, 
for a trip they will go on as a group, a shared present, to 
take part in a wedding list, or collect donations for charity. 
This ability to save socially is one of the website's greatest 
innovations, whose operations are practical, intuitive and 
very simple. Whether for individual or collective goals, the 
money is insured by the Deposit Guarantee Fund (like that 

COINC, a new way of saving

of any conventional bank), and the returns fall above the 
market average, with monthly interest payments.

In the time since its launch, COINC has kept on enriching 
its content. Now, for example, it allows the youngest savers 
to start tucking their money away with Meta Junior, a sort 
of virtual piggy bank with similar characteristics to those 
the web portal offers adults. It involves no commissions 
and receives interest in addition giving to its great holders 
discounts on more than 300 brands in Club COINC, which 
also can also be great for older people.  

COINC is a savings tool rather than a bank, with a 
social component. When it was set up, we wanted to 
understand how and why customers save. And, indeed, 
the web portal provides abundant information on 
preferred saving objectives, very useful when it comes 
to establishing alliances with other companies, such as 
those in the tourist sector, which is where of 16% of the 
funds obtained go. 

COINC is also a useful test bed for trying out new banking 
processes in the digital age. Bankinter, for example, plans to 
simplify its client registration system to image and likeness 
from that used by the web portal, which is completely 
online, without necessitating a trip to a branch. Although it 
will involve the requirements and precautions necessary to 
prevent money laundering.

At the close of the first half of 2015, 72,000 people were 
using the web portal; and the volume of deposits had risen 
to 800 million euros. The average age of users is lower than 
that of Bankinter, 67% are less than 44, making COINC an 
interesting pool of clients for the bank.



36

Responsible 
banking.
Bankinter is engaged in responsible banking from multiple planes of action, among them, a strict control of 
risks in all fields of banking and a firm commitment towards sustainability. It is worth noting the achievements 
reached in financing accessibility, making Bankinter a bank without material or technological barriers. The 
bank's commitment towards sustainability is materialised through the projects carried out by the Bankinter 
Innovation Foundation: FutureTrends Forum, Akademia and Entrepreneurs.



Bankinter has historically had the lowest index of 
non-performing assets in the Spanish banking 
system, and one of lowest in Europe. And for 
this reason it applies a very rigorous risk control 

policy, which is the house brand. All financing requests are 
analysed conscientiously, although with no unnecessary 
delays, because customers usually need a reply in the 
shortest time possible.

This policy, which has created a school, is undertaken using 
very advanced technology and predictive models, managed 
by highly qualified staff, that look for a quality risk; i.e., 
simultaneously profitable and creditworthy. This is why 
Bankinter has an equilibrated balance sheet and recurring, 
healthy results that maximise the company's long-term 
value.

Naturally, Bankinter understands that its mission is 
to support its customers' projects, be they personal or 
business. But without stopping calibrating, with all means 
at its disposal, the risk it is prepared to take on to achieve a 
determined return on each asset operation presented.

After all, the key to risk management is to calculate the 
probability of recovering any money lent, for which it is 
necessary to undertake a detailed study of investment 
opportunities, the customer profile, and behaviour patterns 
followed in previous comparable situations.

Managing this issue not only consists of discerning how far 
the bank goes on a case-by-case basis, but also includes a 
regular follow-up of the diversification of risks by sectors, 

Rigorous risk control

physical location, guarantees, customers and counterparties, 
and very demanding maximum concentrations.

When dealing with people looking for occasional support, 
Bankinter prioritises customers they already have a 
relationship with; i.e., long-term, who can give and receive 
profits from the bank over a broad time frame. And with 
whom, sooner rather than later, they will have a bond of 
trust based on knowledge.

Which is why, concerned with individuals and benefiting 
from the stabilisation of the mortgage market, Bankinter 
has launched campaigns specific to financing housing, 
most notably in the urban areas where most of its activity 
is concentrated, always within the high quality credit 
parameters that characterise the bank. The consequent 
increased investment, together with a reduction in the 
doubtful balance accounts, has allowed a further decrease 
in the already low non-performing assets index.

An index of non-performing mortgage assets that has made 
Bankinter a benchmark and which is the result of very strict 
credit-granting criteria. No mortgage may exceed 80% of 
the value of the property and these are inspected with a 
magnifying glass to determine the true economic effort the 
customer must make to pay back the money within the time 
and conditions negotiated. 

Bankinter applies the most prudent criteria when accepting 
property development operations and exclusively selects those 
backed by stable companies, with a good history throughout 
the years of profound crisis this sector has experienced. 
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During the 1990s and beginnings of this century, 
Bankinter was immersed in a process of constant 
innovation. In this spirit, in 2003, Bankinter 
decided to create a different foundation to those 

which were usual in the European financial system, different 
both in its mission and its management model, with the 
desire to contribute to the creation of sustainable wealth in 
Spain via innovation and enterprise. This is the Bankinter 
Foundation for Innovation, which in its twelve years of life 
has become a benchmark, not only in our country, but also 
internationally.

The first project the foundation launched was the Future 
Trends Forum (FTF), a think tank that twice a year brings 
together top-level scientists and intellectuals, whose mission 
is to detect socioeconomic and technological trends, consider 
their possible impacts, and translate the results of this 
research to companies, in order to influence their attitude 
to innovation.

More than 400 famous people from all over the world have 
already collaborated with the FTF, tackling matters like the 
Internet of Things, cloud computing, social technologies, 
nanotechnology, personalised medicine, mobile technologies, 
and even others of an openly economic or social nature, 
such as globalisation, unemployment, entrepreneurship and 
twenty-first century education.

In 2015, the FTF was recognised for the second consecutive 
year as the best Science and Technology Think Tank in Spain 
(25th worldwide) by the Global Go-To Think Tank Index which 
is drawn up annually at the University of Pennsylvania.

Bankinter Foundation for Innovation: 
one of the best technological 
think tanks in the world 

All the Foundation's other projects stem from, and are 
sustained by, this project:

•  The  Akademia programme hopes to stimulate a proactive 
attitude towards innovation and awaken the enterprising 
spirit of young university students. It is currently taught 
in eleven of Spain's most prestigious universities, and 
more than a thousand students have passed through its 
classrooms. The course combines tutorials (based on the 
case study method) with practical sessions, team work, 
and meetings with entrepreneurs. 

•  As part of its aim of promoting and supporting 
entrepreneurship in Spain, the Foundation's Entrepreneurs 
Programme is articulated around a Marketplace that 
serves as a useful meeting point between entrepreneurs 
and investors. In this environment, the Foundation's 
role is to facilitate relationships between both groups to 
achieve feasibility and project implementation. In addition 
the Foundation participates in the capital of early high 
potential start-ups in five priority sectors: renewable 
energies, information technologies, nanotechnology, 
mobile technologies, and healthcare technologies. 

•  The Foundation's support of entrepreneurship does not, 
however, end there. With the collaboration of ICEX (Spanish 
Institute for Foreign Trade) and the Círculo de Empresarios 
(a leading business association), the programme 
Cre100do has been up and running for a year.Its purpose 
is to help medium-sized Spanish business to grow over the 
next five years so that they become the nation's driving 
force and create qualified employment.

Through all these initiatives, the Bankinter Foundation 
for Innovation tries to cover all the main innovation 
perspectives: knowledge, promotion, education, and support 
for entrepreneurship, which in turn generate new knowledge; 
closing the virtuous circle of wealth creation.
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Bringing the bank closer to the people, regardless of their 
skills and the channel they use to communicate with 
Bankinter, has been one of the keystones of the social arm 
of the Noughts and Crosses sustainability plan (Tres en 
Raya in Spanish). Its main project “A bank for everyone ”, 
which has been up and running for more than ten years, 
has enabled the level of accessibility offered through its 
channels and services, developed in accordance with the 
highest recognised standards in the market in this area.

All of this keeping in mind not only people with disabilities, 
but also a growing group of over 65s who may develop 
sensory and motor limitations.

Inclusive strategies, in which Bankinter has been a 
pioneer, include the management of physical accessibility, 
eliminating obstacles and architectural barriers in the 
network of branches;  digital accessibility, both of the 
software and hardware used; and cognitive accessibility, 
involving the use of comprehensible language. 

The first accessible branch was opened to the public in 2005 
in the Fundación ONCE building, and was a true novelty in 
the sector. From the start, it had all the facilities necessary 
to attend people with any type of disability.

After this experience, it was added to the project for the 
rest of the network, through corresponding renovations. 
The door opening system was modified, passable spaces 
were created to improve interior circulation, ground-level 
differences were eliminated, and furniture was acquired that 
had no edges and sharp points. These improvements were 
very favourably received by both clients and employees.

A Bank for All: the first in committing to financial 
accessibility 

Currently 99% of the company's branches are accessible for 
people with reduced mobility, and it should be pointed out 
that Bankinter was the first Spanish bank to certify offices 
in terms of accessibility, extending this to the headquarters 
and eight branches.

With regard to digital accessibility, bankinter.com was the 
first financial web portal to achieve the European website 
accessibility certification ‘Euracert’, which since that time, 
has been renewed year after year. And it was the first 
company to offer an innovative “Sign Language Videocall” 
service through which financial advisers attend deaf people 
in this language, making it far from a mere translation 
service. 

The commitment to accessibility is extended to other 
groups, and in 2014 in the National Hospital for Paraplegics 
in Toledo, Bankinter launched the Adaptative project, 
providing the most advanced technological devices for 
patients with spinal cord injury, for their rehabilitation 
and online training. Highlights of this equipment include 
adapted trackball mice, wireless receivers, systems for high 
definition video conferencing, digital whiteboards, and 
high-end tablets adapted to eye-tracking equipment.

The company's sustainability plan also includes the project 
“A Bank for All”, an economic strategy based on supporting 
entrepreneurship, and an environmental focus for which 
we join the fight against climate change. This plan is 
promoted by the Sustainability Committee, which includes 
representatives from different areas within the bank and is 
fronted by the company's Chairman. 
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The 
Recognition.
In 2012, various consultancy firms, coordinated by Oliver Wyman, subjected Spanish banking to an extreme 
stress test. Bankinter classified as part of the so-called ‘Group Zero’, which included the healthiest companies. 
Two years later, Bankinter passed European Central Bank and European Banking Authority stress tests with 
flying colours and they ranked it as the most creditworthy bank listed on the stock exchange in Spain and one 
of the most stable in Europe.



The rigorous risk policy traditionally applied by 
Bankinter had to pass the acid test in 2012, when 
the government decided to subject Spanish banking 
to an independent assessment of its assets. The 

aim was to increase transparency and clear up any lingering 
doubts about the sector resulting from the real estate crisis. 
To undertake that assessment, Banco de España contracted 
several specialised consultancy firms that focused on 
fourteen groups, representing 90% of the financial sector.

These consultancy firms, coordinated by Oliver Wyman, had 
to determine their capital surplus and needs, as well as the 
impact a hypothetical scenario of maximum economic stress 
would have on their accounts. That scenario foresaw a 4.1% 
fall in GDP in 2012 and a further 2.1% in 2013, a highly 
unlikely situation as was later demonstrated and which was 
also lacking from Spain's recent history, as it had not been 
seen for the last thirty years. Despite all this, Bankinter 
passed the test with flying colours. 

Oliver Wyman confirmed that, even in such an adverse 
situation, the bank would have excess capital of 399 million 
euros and, therefore, a main capital ratio of 7.4%, clearly 
above the minimum 6% established by the authorities. 
Thanks to this result, Bankinter was classified into the 
so-called Group Zero, which included the healthiest and 
best-prepared companies prior to the imposition of specific 
measures, be those self-recapitalisation or derived from 
European aid via the Fund for Orderly Bank Restructuring, 
known as FROB from its name in Spanish.

A huge slap on the back to the risk policy

Among the merits placing the bank in the select Group Zero, 
Oliver Wyman highlighted: its low non-performing assets index 
in comparison with the market average, negligible exposure 
to problematic sectors such as property developing, full 
compliance with the provisions required by two Royal Decrees 
on financial restructuring that had already been approved, 
the low volume of foreclosures (completely diversified and 
with strong sales trends), as well as an excellent quality loan 
portfolio and effective safeguards in all customer segments: 
companies, SMEs and individual mortgages. 

The good results obtained in the thorough report were a huge 
slap on the back for Bankinter's long-term trajectory of good 
risk management, its well-chosen business strategy, the 
client and investment sector selection process and, in short, 
for practicing the most responsible banking possible. But 
above all, they made it clear that Bankinter could successfully 
tackle even the toughest situations that might arise, without 
requesting additional effort from its shareholders. 

For even greater tranquillity, in addition to the excess capital 
recognised by Oliver Wyman, the bank maintained in its 
important balance of underlying gains, through having not 
disposed of its main assets during the period of financial 
crisis (the insurer Línea Directa, the investment fund and 
pension manager Bankinter Gestión de Activos, 50% of 
Bankinter Seguros de Vida, the online broker, and the credit 
company Bankinter Consumer Finance), nor having sold 
and later rented back its buildings, so common among other 
companies.
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The 
Recognition.



Two years after Oliver's Wyman slap on the back, 
Bankinter gained new recognition, this time from 
no less than the European Central Bank (ECB) and 
the European Banking Authority (EBA). In 2014, 

both institutions subjected the financial sector to hard 
stress tests. Bankinter passed with flying colours and this 
led to its ranking as the most creditworthy listed bank in 
Spain and one of the best prepared on the continent with 
regard to contingency.

The scenario envisaged was extremely severe: a 1% drop in 
GDP in 2015, an unemployment rate of 27.1% in 2016, and 
an 11% decrease in property prices in 2014-2016. And yet, 
despite this, the tests demonstrated that Bankinter would 
come out of that period with a comfortable capital ratio of 
10.99%, compared with the 5.5% minimum established by 
the European regulators needed to consider that they had 
been properly overcome. In a more favourable scenario, 
with a required minimum ratio of 8%, Bankinter's would 
be 12.85%.

The most creditworthy listed bank in Spain

This whole stress-testing exercise was crucial in order to 
discover the resilience of each entity, the potential impact 
on capital of a worsening economic situation, and whether 
or not additional resources were necessary. It demanded a 
technically very rigorous analysis, in which independent 
specialists took part to guarantee its homogeneity and 
quality, with all the banks under review starting at the 
same level of transparency.

This so-called “Comprehensive Assessment” included an 
exhaustive review of the quality of each bank's assets, known 
as an Asset Quality Review (AQR). According to results of 
the AQR, which involved months of individualised reviewing 
of the portfolio of credits to companies and promoters, 
Bankinter did not have to make new provisions against the 
2014 results, one of the few Spanish financial institutions 
in that situation. Similarly, the results of this examination 
did not oblige the bank to significantly reclassify its non-
performing and healthy portfolios, underlining the fact that 
the provisions made by Bankinter in the most recent years 
had been appropriate and that the published financial 
information faithfully reflected the company's economic 
reality. 
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2009. Interior view of a Bankinter branch, after the change of corporate identity implemented that year.
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A shared celebration

The different milestones in this success story are 
remembered in a commemorative 50th anniversary 
microsite. On this platform, managers and 
employees of the company have analysed the 

most important moments in the bank's history, making 
many references to the initial period in the second half of 
the 1960s and the difficulties of pushing such an innovative 
project forward at that time.

One of the principal commemorative events was a huge 
party with company employees, which was enlivened by 
various musical performances. Bankinter's best asset is its 
staff, highly qualified, involved and motivated, and who 
transmit the bank's values in their daily lives. And the 
philosophy of being a "stubbornly different" bank has allowed 
many milestones to be achieved within the Spanish banking 
landscape.
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Over the course of the financial year, the company shared 
its anniversary with its customers, in a similar format to a 
birthday party, inviting them to breakfast and to blow out 
the candles on birthday cakes in various Spanish cities. 

Also as part of the anniversary, ten Spanish cities were treated 
to an exclusive event by Estrella Morente, accompanied by 
a cast of leading artists. The show was chosen because it 
combined the traditional with the modern, talent with 
the desire to excel, a reflection of the values written into 
Bankinter's DNA.

In addition, throughout the year several online contests were 
held with the aim of announcing the company's anniversary 
and celebrating it, in turn, with the bank's community in its 
various social network channels.
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Dreams do not get older, but they do become reality. 

We dream about being a different bank, with innovation; 
we dream about spending many years together, and that 
is why we are celebrating our first 50. 

50 years committing each day to becoming a different 
bank. 

50 years growing client by client, finding different 
solutions. 

It is this which makes us different, makes us unique 
and which we want to reflect in our commemorative 
50-year-anniversary logo. 

A bank that thinks differently is not a bank, it is 
Bankinter. 

And in this way we will continue to look to the future. 

Milestones
in our history.

We go public,
The first opening bell

We innovate, launching
the “Special deposit”

We grow with our partners: 
Partnet Banking 
and Agency Network.

First online bank,
after the success of
electronic banking.

Bankinter Innovation 
Foundation, one of the best 
technology think tanks in 
the world.

Línea Directa,
A revolutionary insurer in 
the Sector, 100% Bankinter.

Stress tests,
the best results of any
listed Spanish bank in the
ECB stress tests.

The most profitable
Bank in Spain.

We continue
looking to the future

One bank for everyone,
the first to commit to
financial accessibility

COINC:
An easy and fun
Savings model.

Pioneers in using
mobile banking

A rigorous
risk school
with a successful past.

A step forward,
we create Telephone 
Banking.
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